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regular work-force development pro-
grams that teach different mediums of
the industrial arts. The organization also
hosts a competitive camp called Camp
Metalhead, in which students are taught
metalworking skills, work with a chent,
and create a piece of work

In 2000, the US. was short 200,000
welders, and because many students
have looked to white-collar and high-
tech jobs, this kind of skilled manual la-
bor has been overlooked, leaving high-
paying welding jobs in the area for the
taking. The mission of the Steel Yard
has been to revitalize the industrial arts
while also remaining locally run. Patten
explains the trade as a lost art, and that
like language, “If you don't keep teach-
ing it, it will be gone.™

As the Steel Yard is on a site that's
been identified as a brown field, the team
had to decide how to deal with the is-
sue in a way that fit their mission. Patten
said they didnt want to just build over
the site or move the contaminated soil
to another area, but from the time they
bought Providence Steel and lron, they
knew they had to do something to clean
up the land. “It wasn't just about doing a
construction project, it was about rising
to the challenge,” Patten says

The organization was resourceful and
aggressive, receiving a $200,000 grant
from the Rhode Island Economic De-
velopment Corporation, and $400,000
from the U.S. Environmental Protection
Agency. The remaining money was from
donors and fellow believers in the Steel
Yard's mission. “We had a sense of agil-
ity. a willingness, and a capacity to adapt
to Rhode Island and the economic cli-
mate,” Patten declares.

With those funds, the Steel Yard
sought out the help of Klopfer Martin
Design Group to create the master plan,
and Catalano Construction group to set
up the landscape. it was when they began
to design and evaluate what exactly the
organization did that Patten and the team
realized: the Steel Yard did everything

They had big plans, wanting open
space for markets, a semi-public park, and
collaboration with the one-acre, for-profit
plot of adjacent land at 1 Sims Avenue
owned by Rockefeller and Bauta, which
the two plan to turn into a restaurant

The team chose a layout that fit with
the mission but also the desired scale of

their site. Permeable pavement was put
down, creating a means for storm wa-
ter to be absorbed while also keeping it
from the nearby wastewater treatment

plant. The team also wanted a good
deal of green space, and with the help
of volunteers, the Steel Yard planted a
variety of wild grass in the center of the
yard and trees friendly to birds around
the outskirts of the site, which would
double as a way to handle rain and act
as a gathering point for the public. Fi-
nally, the plans had to deal with sustain-
ing large truck traffic. After all, many of
the installations created by artists who
maintain studios at the site were large,
heavy and needed to be handled with
care. A large portion of the area was
capped with foundation, making sure
the design was still in mind. The team is
now on its last leg of the project, and will
be creating a flat pad made out of ship-
ping containers, a resourceful solution
that keeps the space open and available
for the building of more artist's studios.

Patten and her staff have a lot they'd
like to see happen at the Steel Yard, and
now that this project is near comple-
tion, they will be able to make the space
more available for not just artists, but
also the public. Patten says they want to
host events that make sense with what
goes on at the Steel Yard. If it's artisti-
cally driven, it will happen. Patten hopes
this space will provide a chance for art-
ists to showcase their work, and eventu-
ally become a kind of marketplace, simi-
lar to a farmer's market. The Steel Yard
will also be reintroducing the outdoor
movies they used to host

‘While the site is in full operation, this is
a kind of soft opening. The next lron Chef
Build-Off - an annual event modeled on
the TV cooking competition of the same
name, in which sculptors compete in busld-
ing a sculpture using a “secret ingrechent”
and theme - will most likely serve as the
grand opening for the new Steel Yard -
complete with a steel ribbon cutting

In the past ning months, great transi-
tion and development has allowed the
site to evolve into a space that the ex-
ecutive director and her team are quite
proud of, proving that you can keep
your vision while remaining local. Pat-
ten summarizes, “I'm excited to see what
will blossom, and I'm not talking about
the plants.” @
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